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Background 

Č Visit Norfolk is the strategic voice of tourism and official website for the county, 

operating under contract from Norfolk County Council and the New Anglia LEP, with a 

website òvisitnorfolk.co.ukó launched in June 2013 

 

Č Despite the high visitor numbers, Visit Norfolk considers there to be an opportunity to 

increase the size of the tourism sector , developing the county as an all -year-round holiday 

and short break destination, whilst catering for the needs of all ages and interests.   

Ĕ There is a specific desire to increase visitor numbers, trips and spend in the county, 

and in particular, targeting those within a two -hour travel time  

 

Č It is felt that there is now a requirement for insightful research to gain a clearer 

understanding about Norfolkõs visitor market, with a view to inform development of 

future strategy and to maximise return on investment from marketing spend 
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Research objectives 

The overall objectives for this research programme wereé: 

Č éto gain a clearer understanding about Norfolkõs visitor market, with a view to helping 

develop future strategy and achieve a sizeable return on marketing investment  

Č éto establish Norfolk tourismõs strengths, weaknesses, opportunities and threats, provide 

a segmentation of the visitor market and benchmark the county against top of mind 

tourism counties and inform future strategy 

 

Specific research objectives included:  

Č éunderstanding the visitor profile 

Č éunderstanding visitor behaviour 

Č éunderstanding visitor perceptions and motivations 

Č éunderstanding barriers to visiting 

Č ébenchmarking against other UK destinations 

Č éunderstanding information sourcing and communication 
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Methodology 

How? 

How many? 

Who? 

When? 

Where? 

Č Predominantly  quantitative  online self-completion  survey distributed  via 

a national  panel 

 

 

 
Č A total  of 1,601 respondents,  providing robust findings overall ,  with  some 

robustness across sub-groups 

 
 

Č Quotas were implemented  to provide a mix of respondent by ages, social 

grades, home locations across the UK and perceived drive time  to Norfolk 
 
 

 
 

Č Fieldwork was conducted during June 2014 

 
 

 
 

Č UK-wide 
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Respondent profiles  
(Used for quota controls and cross -analysis) 
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Respondent profile: demographics 

Č Through the use of quotas:  

Ĕ A good range of ages was achieved 

Ĕ Respondents were a mix of men and women  
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Respondent profile: family structure  
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Č Respondents were 

generally in a 

relationship  

 

 

 

 

Č Around a third take 

holidays with 

children  

 

Č No quotas were 

applied to these 

profiling questions  

 

 

 
Base: 1,601 ð prompted  
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Č Quotas saw a range of perceived drive 
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Respondent profile: recency of visiting Norfolk  

Č A range of 

recency of last 

visit to Norfolk 

was achieved 

through 

quotas, 

including 

those who 

have never 

visited  
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Findings:  

Awareness of Norfolk  
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Do people know where Norfolk is? 

Č Overall, only around two -thirds actually know where Norfolk is when presented with a 

blank county map of the UK  
 

Č Accuracy was perhaps surprisingly low even amongst close neighbours to the county ð only 

just over two -thirds (68%) within two hours know, although those living in the North are 

the least likely to know (49%)  
 

Č Around two-fifths (42%) of non-visitors knew,                                                                  

although perhaps surprisingly only 67% of                                                                                                                        

visitors did, with little difference  by                                                                                          

recency of visit  ð only 69% of very recent                                                                            

visitors identified Norfolk correctly!  
 

Č Other groups more likely to know than                                                                                   

their counterparts:  

Ĕ Aged 55+ (72%) 

Ĕ Holidaying with no children (66%)  

Ĕ ABC1 (67%) 

 

 

Base: 1,601 ð unprompted, single response 

Q: Please click on the county of Norfolk on this map 

Correct: 63% 

(68% within 2 hours) 

Donõt know: 10% 

Incorrect: 28% 

Identifying Norfolk on a blank UK county map  
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Awareness of areas of Norfolk 

Base: 1,601 ð multiple response  

Q: What areas and locations in Norfolk can you think of?   Unprompted  

Q: Which of these distinct areas of Norfolk are you aware of?   Prompted  

Unprompted awareness  Prompted awareness  

Č Urban areas are typically the best known areas (Norwich and Great Yarmouth, and to a 

lesser extent Kingõs Lynn) 

Č The Broads are also well known top-of-mind, while other landscapes (the Fens and 

Thetford Forest) are recalled when prompted  

Č The Brecks, South Norfolk and the Waveney Valley are much less known  
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Typical visitors and visiting habits  
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Who has visited Norfolk? 
(Hobbies and interests)  

Č The most common hobbies of Norfolk visitors are those involving being ôoutdoorsõ and 

ôhands-onõ, with history and high culture also important interests  

Č Many of the aggregated categories show 

notable differences between the visitor 

and non-visitor profile (highlighted in 

red and green in the table below)  

Base: 1,601 (all respondents) ð prompted, multiple response  

Q: Which THREE of the following are you most interested in?  

% 

Visitors  Non-visitors  

The outdoors 43% 35% 

High culture  36% 33% 

Popular culture  33% 40% 

Technology 20% 33% 

Hands-on 33% 24% 

Sports 19% 21% 

Politics 12% 13% 

History 39% 30% 

Specific interests of the overall sample  

Categorised interests of visitors and non -visitors  
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Number of visits to Norfolk  

Č The number of visits to Norfolk typically reflects the recency of last visiting the county 

and drive time (30% within 2 hours have visited more than 10 times)  

Č Nonetheless, over half (61%) of those who have not visited in the past ten years have 

visited more than once  

 

 

 

Base: 1,315 (those who have ever visited Norfolk ) ð prompted, single 

response 

Q: How many times have you visited Norfolk for leisure in the past?  
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Number of visits  



19 
Frequency of visiting Norfolk  

Č Also as might be expected, very recent visitors are also the most frequent visitors , while 

non-recent/previous visitors are unlikely to visit more often than once every five years  

Č Drive time is also a major factor ð nearly half (46%) of those who live within two hours visit 

at least once a year compared to just 18% of those living 3+ hours away  

Č 18-34s from the East of England are also particularly frequent visitors (28% visiting at least 

once a year) 

 

 

 

Base: 1,035 (those who have ever visited Norfolk more than once) ð 

prompted, single response      

Q: On average, which of these best describes how frequently you visit 

Norfolk for leisure?  
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Č Visiting in general is loosely correlated to home location  - those from the North typically visiting two areas, while 

those from the rest of the country having visited three  

Č Urban areas are far more likely to be visited than more rural areas (especially by those aged 18-34), although the 

Broads are also frequently visited (regardless  of home location, although 

significantly more visited by those aged 35+)  

Č Great Yarmouth specifically attracts C2DE (76%) and those with a limited income 

of less than £250 a month (70%) 

Visiting areas of Norfolk  

Base: 1,315 (those who have ever visited Norfolk) ð prompted, multiple 

response 

Q: And which have you ever visited for leisure?   

  Least visited                                                                                                                                     Most visited  
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Typical behaviour regarding visiting specific areas  

Č In general, attitudes towards returning to specific areas is quite similar regardless of 

the recency of visit and drive time  

Ĕ Nonetheless, those having visited in the past two years appear to be less open to 

the idea of trying new areas  

 

 

Base: 1,315 (those who have ever visited Norfolk ) ð prompted, single 

response 

Q: Which of the following best describes your behaviour regarding the 

areas you typically visit in Norfolk?  
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On your last visit to Norfolké  

(visit logistics)  
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Mid-week 

day trip: 

16% 

Length of visit  
(On your last visit to Norfolké) 

Č A weekõs holiday is the most 

common length of visit  

Ĕ Most frequently taken by 

those aged 35+ (24%) and 

those travelling more than 

three hours (37%) 
 

Č However staying longer than 

a week is relatively rare  
 

Č Daytrips are also popular  

Ĕ Particularly amongst those 

within 2 hours drive (48%)  

Ĕ Mid-week trips are taken 

by lower income (20%), 

55+ (22%) with no children 

in tow (19%), and weekend 

trips are most likely to be 

taken by those aged 18-34 

(24%) 

 

 
Base: 1,315 (those who have ever visited Norfolk) ð prompted, single 

response      

Q: Which of these best describe how long you stayed for?  

Mon Tues Wed Thur  Fri  Sat Sun 

Weekend 

day trip: 

17% 

Long weekend  Short weekend  

break: 14%       break: 17% 

Mid-week 

break: 9% 

One week holiday: 21%  

Two week holiday: 3%  

Ten night holiday: 1% 
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Length of visit  
(On your last visit to Norfolké) 

Č June is most visited overall for 

both day and stay trips  

Č Those who are visiting in October 

to May are typically coming for 

shorter visits, whilst there is a 

notable uplift in ôholidaysõ (one 

week +) between June and 

September 

Č January, February, March and 

November are particularly high for 

day-trippers and therefore poor 

for stay -trippers  

Č Although the base is small, visitors 

in December are much more likely 

to be stay -trippers than day -

trippers  

 

 

Base: 1,315 (those who have ever visited Norfolk) ð prompted, single 

response      

Q: Which of these best describe how long you stayed for?  

% of visitors  that month who are day  trippers  

January (N=27) 48% July (N=212) 33% 

February (N=24) 54% August (N=241) 30% 

March (N=50) 50% September (N=138) 30% 

April (N=107) 42% October (N=64) 29% 

May (N=189) 34% November (N=18) 50% 

June (N=268) 32% December (N=20) 25% 
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Time of year  

Base: 1,315 (those who have ever visited Norfolk) ð prompted, multiple 

response (sequential validation)      

Q: What time of year was it?  

Jan:  

2% 
Feb:  

2% 

Mar:  

5% 

Apr:  

8% 

May:  

14% 

June:  

20% 

July:  

16% 

Aug:  

18% 

Sep:  

10% 

Oct:  

5% 

Nov:  

1% 

Dec:  

2% 

Norfolkõs 

holiday 

season 

Č Norfolkõs key holiday season 

appears to be April to September  

Ĕ June to August is the key 

peak, particularly amongst 

those taking children (i.e. 

school summer holidays) 
 

Č A third (30%) of those within a two 

hour drive visit Norfolk in the 

Spring, whilst those extending the 

season to September are most 

likely to be aged 55+ (16%), DE 

(14%), holidaying without children 

(12%) and couples (12%)  
 

Č Those aged 18-34 are marginally 

more likely than most to take a 

winter holiday in Norfolk than 

older age groups (3% in December 

and 5% in January)  
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Time of year ð by location  

Č Visitors in November-April are most likely to be visiting Norwich, whilst 

MayðOctober visitors are most likely to be visiting Great Yarmouth  

Č Visitors in March appear more likely to be visiting a wider variety of areas  

Base: 1,315 (those who have ever visited Norfolk) ð prompted, multiple 

response (sequential validation)      

Q: What time of year was it?  

Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov 

N=29 N=26 N=23 N=61 N=107 N=189 N=262 N=211 N=239 N=137 N=64 N=18 

Great Yarmouth 66 55 35 43 52 55 71 69 70 78 69 67 44 

Norwich 56 65 62 57 66 59 61 59 48 55 56 61 50 

The Broads 43 35 38 26 41 43 52 46 46 44 49 34 33 

Kings Lynn & West Norfolk 32 25 19 17 41 30 39 35 29 31 41 30 28 

Thetford  Forest 26 35 19 30 44 26 28 31 26 23 23 20 17 

North Norfolk  24 20 12 30 33 26 28 25 28 19 28 19 22 

The Fens 15 20 15 13 26 18 15 15 14 14 18 13 6 

South Norfolk 10 10 12 17 25 15 10 10 12 8 12 8 11 

Waveney Valley 6 5 6 9 16 8 7 7 7 7 7 3 6 

The Brecks 3 5 8 13 10 4 4 3 3 3 3 3 6 

% of that monthõs visitors 

70-79% 30-39% 

60-69% 20-29% 

50-59% 10-19% 

40-49% 1-9% 
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Č Holiday parks are the most utilised accommodation type, although 20% stayed in a hotel 

(when including both independents and chains)  

Č Overall, a third (32%) had stayed at that accommodation / site on a previous occasion 

(proportions of green indicate this per accommodation type where relevant)  

Ĕ Most frequently holiday parks (44%), boats (43%) and chain hotels (38%)  

Ĕ Least frequently self -catering accommodation (15%) and independent hotels (19%) 

 

 

Accommodation stayed in 
(On your last visit to Norfolké) 

Base: 873 (those who have ever visited Norfolk and stayed overnight on 

their last visit) ð prompted, single response 

Q: What type of accommodation did you stay in?  

Accommodation for last stay  

% 

Hostel 

DE: 37% 

35-54 (27%) 

With children (33%) 

Within 2 hour drive (27%) 
AB: 19% 

55+: 15% 

18-30: 14% 

Within 2 hour drive (13%) 

23 
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Planning accommodation: information sourcing  
(On your last visit to Norfolké) 

Base: 755 (those who have ever visited Norfolk and stayed overnight in 

accommodation available to the public on their last visit) ð prompted,  

multiple response      Q: Where did you find information about your accommodation?  
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Other: booked for me

Travel agent's website

Newspapers/magazines

Review websites

Tourist information websites

Destination brochures

Personal memories

Accommodation websites

Word-of-mouth

General internet search

Where found out about accommodation  

% 

Č Online sources are the most 

frequently used sources of 

information  

Ĕ Most frequently used by ABs 

(67%) and 18-34s (67%) 

Ĕ 22% of those who use 

accommodation websites for 

information then book their 

accommodation by phone  

Č Personal contacts (word-of-mouth 

and memories) are also important  

Ĕ Particularly so amongst 

relatively local East of 

England residents (31%) 

Č Print sources are less used 

Ĕ Although still used by DEs 

(26%) or those with affluent 

(£50-75,000) HH incomes 

(31%) 
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Planning accommodation: how far ahead booked  
(On your last visit to Norfolké) 

Č The majority book some time 

before their holiday  ð 

typically at least a month  

 

Č Nonetheless, nearly a fifth 

book with less than a week 

to go ð such last minute 

bookers are most likely to 

be: 

Ĕ Living within a two hour 

drive (27%), aged 18-34 

(24%) and singles (23%) 

 

 

Base: 873 (those who have ever visited Norfolk and stayed overnight on 

their last visit) ð prompted, single response 

Q: How far ahead did you plan your accommodation? 

How far ahead accommodation was booked  

% 

Last minute 

bookers:  

19% 

Cautiously 

spontaneous:  

32% 

Advanced 

planners:  

15% 

Future thinkers:  

35% 
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Planning accommodation: how booked 
(On your last visit to Norfolké) 

Č With nearly half saying online, this is the most popular 

way to book accommodation  

Ĕ Particularly so amongst those aged 18-34 (66%), 

ABs (59%) and those holidaying with children (59%) 
 

 

 

Base: 707 (those who have ever visited Norfolk, stayed overnight in 

accommodation available to the public and could remember how it was 

booked on their last visit) ð prompted, single response      

Q: How did you book your accommodation?  

Internet: 49%  

Phone: 40% 
Face-to -face:  

10% 

Post:  

1% 

Č Nonetheless, booking via the 

telephone is also popular  

Ĕ This is the most preferred 

option for the over 55s (52%), 

DEs (46%) and those not 

taking children (46%) 
 

 

 

Č A small, but notable minority,                                             

said they booked by post 

(typically via newspaper 

vouchers)  
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Visit behaviour and spend  
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Spend: accommodation 
(On your last visit to Norfolké) 

Č As would be expected, overall spend on accommodation increases with length of stay  

Č The mean average spend is £281, although it ranged from £0 (presumably staying with 

relatives/own holiday home) to over £1,500  

 

 

 

Base: 755 (those who have ever visited Norfolk and stayed overnight in 

accommodation available to the public on their last visit) ð prompted, single 

response     Q: Approximately how much was your spend on accommodation 

(including for your family, if applicable)  

£ £ £ 

£ £ £ £ 

£ £ £ £ 

£ £ £ £ £ £ £ 

£ £ £ £ £ £ £ £ £ £ £ 

£164 
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£235 

£382 

Overall  

Mean £281 

Mode £150 

Range £0 - £1,500+ 

£619 

Mid-point of price brackets used to derive averages (under £100 taken as £0, and £1,500+ taken as £1,500)  

Overall average = £281 
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£ 

Overall average = £203 

Č As with accommodation, staying longer increases the amount of spending money 

Č The mean average spend is just over £200, although again some spend nothing, while other 

spend over £1,500 
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Spend: spending money 
(On your last visit to Norfolké) 

Base: 1,315 (those who have ever visited Norfolk) ð prompted,  

single response     Q: Approximately how much was your spend on éyour  

spending money for the trip e.g. on food, drink, entertainment, transport 

(including for your family, if applicable)  

£ 
Overall  

Mean £203 

Mode Under £100 

Range £0 - £1,500+ 

£ £ 

£ £ £ 

£ £ £ £ 

£ £ £ £ £ £ £ £ £ £ 

£ £ £ 

£ £ £ £ £ £ 

£133 

£154 

£238 

£194 

£326 

£583 

£ £106 

Mid-point of price brackets used to derive averages (under £100 taken as £0, and £1,500+ taken as £1,500)  
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Č Although overall spend increases with length of stay, spend per day actually decreases, 

whereby those staying for a short weekend potentially offer the best profit margins  

Č Visitors typically split their spend per day evenly between accommodation and spending 

money  
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Visiting attractions  
(Ever visited in Norfolk)  

Č The natural environment 

appears to be the most 

visited attraction in Norfolk 

with the coastal beaches and 

countryside appearing at the 

top of the list  
 

Č Shopping also appears to be  

a major draw , particularly 

amongst the more local East 

of England residents (48%) 

and women (52%) 
 

Č Although summer is the peak 

season for most attractions 

(particularly June), museums 

and art galleries/craft 

centres are also particularly 

visited in spring  

 

Base: 1,315 (those who have ever visited Norfolk) ð prompted, multiple 

response 

Q: On any of your visits to Norfolk, which of the following have you gone to?  
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Delving a little deeperé attraction-specific findings  

Č Looking in more detail at the profiles and behaviour patterns of those visiting Norfolkõs 

attractions some interesting findings emerge  
 

Č Distinct overlap of interests in some instances, with two groups emerging:  

Ĕ Group 1 ôDiscerningõ: primary cluster of visitors  

Ĕ Group 2 ôPopular Cultureõ: secondary cluster of visitors 

 

Group 1:  

Discerning  

Maturer - typically 

(but not exclusively) 

aged 55+ 

More likely to use self -catering 

accommodation (but not in a 

holiday park)  

Fewer DE 

social 

grades 

Typically adult 

only visitors (or 

with older 

children, if 

present) 

ôOutdoorsyõ Interested in 

history 

Group 2:  
Popular culture 

lovers  

Younger - typically (but 

not exclusively) aged 18-

24 or parents with younger 

children  

Not interested 

in politics  

Interested in 

popular culture  

Like visiting amusement 

arcades, cinemas, and 

events/festivals  


