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The BDRC Continental Holiday Trends 2014 report is produced by BDRC Continental for organisations within the sector on the explicit understanding
that the data reported is not sold, either in whole or in part, to other organisations. All the data, reports, and other outputs from the survey are subject
to this condition.

Copyright of the data belongs exclusively to BDRC Continental and no publication or circulation of any data from the survey may take place without
the express written permission of BDRC Continental.

The results of the study may be used by purchasers for PR purposes but all proposed releases should be sent to BDRC Continental for approval prior
to their despatch. This is to ensure no mis-representation of the data or undue use of knocking copy. Statements made from findings arising from
small sample sizes should acknowledge this fact and the potential statistical unreliability.

These terms are designed to ensure the accuracy of any published information. By acquiring a Holiday Trends Report, organisations are bound to
agreement of these terms and conditions as stated. The publishers of the report use their best endeavours to ensure the accuracy of the report, but
do not warrant the accuracy of the data provided nor do they accept liability for any error contained in or omission from the report or any loss direct or
indirect arising there from.
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Introduction

The BDRC Continental Holiday Trends report examines the latest holiday behaviours and attitudes, with a focus upon identifying
emerging trends.

The report includes up-to-date information on emerging destinations, booking habits and accommodation favourites, both overseas and
within the UK.

With digital media ever increasing in its importance at each stage of the holiday process, from inspiration through to experience review,
the report also has a strong focus in this area. The changing roles of social media, online review sites and mobile communications
each come under the spotlight.

Survey details

The BDRC Continental Holiday Report 2014 is based upon up-to-date primary research among a national sample of ¢.1000 UK adults
aged 20 to 64 years. All were interviewed online in January 2014. The sample interviewed reflects the demographic profile of the 31.8
million UK adults aged 20 to 64 years who are online. The data was weighted at the analysis stage to reflect the UK adult online
population profile.
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Domestic Tourism in pictures
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Outbound Tourism In pictures
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Executive Summary / 1 - Domestic Tourism

A~

60Staycationé Predicted UK holidays of 7 nights or more are at their lowest since 2010, with 45% of the UK holiday
decline market planning a domestic holiday in 2014 compared to highs of 56% in 2013 and 58% in
2012. Combined with short-breaks, actual and predicted holidays in the UK also down on 2013. It is
worth noting that the survey was run during tF
sentiment towards a domestic holiday.

Intention to holiday in The drop in intended holidays in the UK is dri
the UK is lower across 43% 2013) and C2DEs considering fewer holiday options e.g. not overseas as well as UK, and

all social grades prioritising holidays overseas this year.

Reduced bookings to Seaside destinations in the South West and all areas of Scotland withess a drop in bookings this
6 w e a tdapendent year. However, there is a rise in predicted bookings to these areas, suggesting that the drop is driven
6destinations by uncertainty about the weather.

London bucks the trend For the second consecutive year bookings to London have increased, bucking the declining trend in
and is now most popular other UK destinations. 13% have booked a holiday there for 2014, compared to 11% in 2013 and
10% in 2012. The Scottish Highlands is second most popular, 9% having booked there compared to

holiday destination 13% in 2013.

Scotland and South West On an overall level, Scotland remains the most popular area of the UK to visit although, unlike

most popular areas to previous years, this is shared with the South West, both likely/booked holidaying areas for 25% of the

holiday in the UK UKmarket. Scotl andés movement from O6outright firstoé t
decline from 31% in 2013. The South West has remained consistent with findings from last year.
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Executive Summary / 2 - Outbound Tourism

Overseas holidays at 78% of British people are planning a holiday overseas in 2014 compared to 73% in 2013. This uplift
their highest in 5 years is driven by more affluent ABC1s who are significantly more likely to have this intention (82%
compared to 74% in 2013). C2DE overseas holiday intention has remained similar to 2013.

Western Europe and There is a 3 percentage point uplift in the proportion of the market seriously considering a holiday in
Mediterranean main Spain (60%, from 57% in 2013); Italy (13% from 12%) and Greece (12% from 10%) the most notable
beneficiaries of increase  '"¢'3%¢S:

in overseas holiday

Transatlantic holidays There has been a notable drop in predicted holidays to North America (14% from 21% in 2013) and
declining the Caribbean (5% from 9% in 2013). The drop is most notable amongst C2DEs who are perhaps

cutting back on long haul and more affordable options.

Intention to take a cruise The intention to take a cruise holiday is now age neutral. 24% of the market stated they are likely to
holiday age neutral take a cruise in the next 2 years with little deviation across age groups.
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Executive Summary/3 - Holiday Booking and Communication

Holiday bookings The lead time between actual/expected holiday bookings has decreased to 3.6 months in 2014, a
becoming more last drop from 3.9 months in 2012 and 2013. The proportion who expect to book their holiday one month
minute before departure has increased from 11% to 14%. This is largely driven by lower social grades,

perhaps due to reduced financial security and an uncertainty over whether they will take their holiday.

Trust in review sites is The proportion stating that they trust the accuracy of online review sites has dropped to 45% in 2014,
slipping from 52% in 2013. This may be as the review sites seek to monetise their visitor numbers by adding
bookings to reviews.

Smartphone use on Overall smartphone use on holiday has risen from 69% in 2013 to 78% in 2014 i almost 8 in 10.
holiday has increased as Within that, internet use on holiday is also up (from 69% to 78%) i enabled in part by hotel groups
mobile functionality responding to increased demand for free Wi-Fi. An increase in functionality has driven a rise in
improves smartphone photography (from 53% to 58%), and app use (45% to 57%).
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Around 7 in 10 Britons intending on taking a main holiday in 2014
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1
When do you plan to go on your next main holiday i.e. a holiday of 7 nights or more away from home? (New question in 2014 i therefore no trend data)
67% of Britons are planning on taking a main holiday in 2014, three quarters of Just under a quarter of the population (24%) have no plans or desires for

whom plan to do so between March and August. Unsurprisingly, the summer holidays.
months are most popular, when 31% are planning to take their next main

holiday. This is particularly the case amongst families (39% intending to

holiday in Jun-Aug 2014).
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Lower social grades significantly less likely to intend on taking a holiday

Age Social grade Family

20-34 35-54 55-64 ABC1 C2DE Family Non-family

When do you plan to go on your next main holiday i.e. a holiday of 7 nights or more away from home?

Holidaying intentions vary across demographic groups. 20-34s (70%) and There is also a gap in holiday intention between higher and lower social grades,

families (71%) are most likely to be planning to take a holiday in 2014 . ABC1s significantly more likely to be planning on taking a holiday than C2DEs
(72% v 58%). Is this indicative of the so-called ¢ c oo living ¢ r i and #sb
impact on lower income groups?
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Overall job security is increasing

2012 2013 2014 50, VeErY likely to lose my job in the
o ®  near future
% - . ----- L iy . 6% Fairly likely to lose my job in the
""" 10% 9% ®  near future
N

Unsure how likely it is | will lose
my job in the near future

Fairly unlikely 1 will lose my job in
the near future

Very unlikely | will lose my job in

24% the near future
Which of the following describes how secure you feel in your current job?
As the UK emerges from the recession, overall feelings of job security have In previous years, increased job security is accompanied by higher intentions of
improved since the same period in previous years. Just over 1 in 10 (11%) feel taking holidays overseas. Will this confidence have an impact on the
that it is very/fairly likely they will lose their job in 2014 compared to 16% in staycation?

2013.
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And this has resulted in higher holiday spend expectations

2012 2013 2014 ABC1 C2DE
Expect to spend 23
more &4 26 27 25
Expect to
spend the 50 55 45
P same 50 53
Expect to 18
Not sure

In the next 12 months do you expect to spend more, less or about the same as you spent in the previous 12 month period on all your holiday travel spending?

Improved job security is accompanied by a rise in expectations of higher As with holiday intentions, increased optimism is not shared across social
spending on holiday travel in 2014; 26% of the UK market expecting to spend grades and there is evidence of polarised spending plans. C2DEs are less
more in 2014 compared to 23% in 2013. likely to expect to spend more, and more likely to either spend less or to be

unsure of their spending this year; a pattern that was not apparent in 2013
when both groups had similar spending intentions. Is this a further reflection of
the perceived higher cost of living amongst lower income groups?
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Destinations:
UK and Overseas
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Overseas holi days on t hasdroppese but t

Intended main holidays (7+nights away from home) (%)
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Which destinations are you seriously thinking about taking your main holiday, i.e. holiday of 7 nights away from home?
At the height of 6 t B & a y ¢ &t2012, thé difference between overseas and We are keen to point out that the survey was undertaken during January 2014
UK holiday intentions was only 8 percentage points; this has now grown to 33 when the UK was experiencing extreme weather conditions. It is likely that this
percentage points - the same difference as in 2010. This continues a trend first has strongly driven domestic holiday sentiment and a desire to 6 e s c @#op e 6
identified in 2013 but whereas this was driven by an increase in intention to warmer climes. A return to more normal spring weather conditions may erode
holiday overseas, with domestic holidays staying stable, this year predicted this sentiment - especially with the average lead booking time having declined
overseas holidays have increased at the expense of holidays in the UK. At since 2013 (see slide 26). It is also worth noting that UK holiday intentions are
78%, intention to holiday overseas is at its highest to date. still comparable to 2010 and 2011and therefore does not represent the end of

the6staycati ono
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Hi gher social grades Oupgradingo to
Lower social grades reducing holiday options.

Intended main holidays (7+nights away from home) (%)

UK OVERSEAS

2013 2014 2013 2014
ABC1 56 ..1 ...... 43 74 ==ee- t ..... 82
CZDE 56 ......1 ...... 49 7D remrereenees 71

Which destinations are you seriously thinking about taking your main holiday, i.e. holiday of 7 nights away from home,?

Overseas/UK holiday intention changes are driven by the activities of different For ABC1s, the implication is that UK holidays are being replaced by overseas
social grades. Compared to 2013, there has been a movement in ABCls holidays as their financial security improves. Have a proportion of C2DEs
deciding to holiday overseas, at the expense of UK holidays (which have dropped the UK holiday from their calendar? Perhaps lower funds mean that
declined for this group). Amongst C2DEs, the intention to holiday overseas has they have been forced to prioritise one over the other and bad UK weather has
remained consistent with 2013, whereas UK holiday plans have fallen. made overseas a more popular choice.
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Holiday destinations considered has declined since 2013, driven by C2DEs

Intended main holidays (7+nights away from home) (%)

2013 2014

2.81 I 2.89
2.66 l 2.16

Which destinations are you seriously thinking about taking your main holiday, i.e. holiday of 7 nights away from home,?

2014 sees a reduction in the number of main holiday destinations considered
for 2014. This is solely driven by C2DEs who are considering an average of
2.16 destinations this year compared to 2.66 in 2013. Conversely ABC1ls are
considering a slightly higher number of destinations for 2014 (2.89 v 2.81).

As alluded to above, this drop suggests that C2DEs are in a financial situation
where they are unable to consider multiple main holiday options for 2014. The
unpleasant domestic weather has perhaps led to the UK losing out.
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