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Chief Executiveôs Welcome  
 
Welcome to the latest corporate newsletter from Leicestershire Shire Promotions, bringing 
you details of the latest successes, news and developments that we have influenced as 
part of our ongoing activity and campaign work to promote Leicester and Leicestershire to 
the visitor market.     
 
This month, weôre reporting on an increase in visitor numbers to the destination which 
saw us outperform the rest of the region, increased business from our most successful 
campaign ever, a clutch of Gold award winners at the regional tourism awards and hugely 
encouraging words from the new head of Englandôs tourism agency. Please read oné  
 
Martin Peters  
Chief Executive  
Leicester Shire Promotions                                                                                   www.goleicestershire.com  

Tourism contributes over £1.3 
billion to Leicester and 

Leicestershire economy  
 
New figures have shown that the visitor economy in 
Leicester and Leicestershire has grown to over £1.3 
billion and tourist numbers to the city and county now 
stand at over 32.5 million.  
 
The study, conducted during 2008 and funded by East 
Midlands Tourism, shows growth in the economic 
impact of tourism from £1.207 billion in the previous 
year to £1.3018 billion. In addition, visitor spend of 
staying visitors is up by 2.32 per cent at £454.57m, 
the number of day visitor trips up by 3.32 per cent to 
29.375m, and employment supported by tourism 
expenditure up by 1.78 per cent to 19,951 jobs (FTE).   
 
This modest increase bucks the regional trend with 
the rest of the East Midlands showing a downward 
trend in visitor numbers, according to the same 
STEAM reporting model. 
 
The research was conducted by Scarborough 
Tourism Economic Activity Monitor (STEAM) and 
stems from a sixth major study into the economic 
impact of tourism at a regional and county level. 
   

Destination continues to see 
major surge in óstaycationô visitors 

 
UK holidaymakersô 
preference for short breaks 
closer to home showed no 
sign of subsiding this 
summer, with Leicester and 
Leicestershire attracting a 
record number of family 

óstaycationersô who abandoned plans for expensive 
breaks abroad in favour of a high quality UK 
destination.    
 
Overnight stays booked at local accommodation 
through our hugely popular Stay Play Explore family 
short break campaign increased by over 160 per cent 
during June ï August 2009, compared to the same 
period last year (from 780 overnight stays last year to 
2,040 this year).  
 
The offer allows a family of four to visit three Leicester 
and Leicestershire attractions from a choice of five 
and enjoy a nightôs accommodation at a participating 
local hotel for just £99. The participating attractions 
include the National Space Centre, Twycross Zoo, 
Snibston, Bosworth Battlefield Heritage Centre and 
Country Park, and Conkers, and accommodation is 
available at a choice of three family friendly hotels 
around the city and county.   
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Leicestershire's tourism businesses 
celebrate awards success  

 
Leicestershire's tourism 
businesses are 
celebrating after 
scooping a total of 17 
tourism awards at the 
East Midlands Enjoy 
England Excellence 
Awards.  The accolades 

recognise those businesses that have excelled in 
providing a first class experience for visitors.  
 
This haul of awards outweighed all other regional 
destinations with Derbyshire achieving 10 awards, 
Nottinghamshire eight, Lincolnshire seven, and 
Northamptonshire and Rutland three each.   
 
Gold awards went to imago in the Access for All 
category; the National Space Centre in the Large Visitor 
Attraction category; Bosworth Battlefield in the Small 
Visitor Attraction category and Kilworth House Hotel in 
the Small Hotel category. 
 
Silver awards went to the Hunting Lodge for Best Pub 
Experience; Leicester City Tourist Information Centre for 
Tourism Information Service; Horseshoe Cottage Farm 
for Sustainable Tourism; imago in the Large Hotel 
category and Hotel Maiyango and Maiyango Restaurant 
scored a hat trick , winning three silvers for Taste of the 
Region, Small Hotel and Outstanding Customer Service.  
 
Bronze awards went to Foxton Locks in the Access for All 
category; Leicester City Football Club for Business 
Tourism; Conkers in the Large Visitor Attraction category; 
Imago for Sustainable Tourism; The Grey Lady for Taste 
of the Region and Launde Abbey for Tourism 
Experience.  
 
Leicester Shire Promotions supported all of the local 
applications for this yearôs awards including consultation 
on the application process and hosting workshops to help 
businesses with the completion of their applications. 

New head of English tourism 
lauds Leicestershire  

 
James Berresford, the recently-appointed Chief 
Executive of VisitEngland made a special visit to 
Leicester at the invitation of Leicester Shire 
Promotions. During his stay in the city, he visited 
the recently-refurbished Leicester TIC in Town Hall 
Square, Curve theatre and the new Phoenix Square 
development.  

 
James said the 
partnerships 
which Leicester 
Shire Promotions 
has with 
businesses "were 
a model of 
cooperation for 

others to follow". 
He added that: "Leicestershire tourism is up. It has 
done well to develop and showcase what it's gotò 
and that this "reflects the energy, determination and 
long-term investment being put into tourism in the 
city and county." 
 
 
 

 
Leicester TIC achieves 94 per 

cent service score  
 
The Leicester Tourist Information Centre (TIC) has 
received a near perfect score for its customer 
service in a rigorous annual mystery shopping 
exercise by VisitEngland.   
 
The annual quality assessment comprises of 
anonymous and unannounced contact by trained 
ómystery shoppersô by email, on the telephone and 
in person at TICs across the country which are then 
marked on a variety of services including the 
handling of enquiries, interaction with customers, 
accessibility, as well as the appearance of the 
centre.   
 
The Leicester TIC, which underwent a major 
refurbishment earlier this year, achieved a visit 
report of 94 per cent for its customer care ïthe 
highest the centre has ever achieved. Ninety six per 
cent was awarded for customer service received 
during face-to-face visits and 96 per cent was 
awarded for service via email. Following the 
integration of telephone customer services into the 
Leicester TIC from a third party call centre, which 
took place only last year, a staggering 90 per cent 
was awarded for customer services received via 
telephone enquiries.   

PR programme reaches over 6.25 
million consumers across UK  

 
Our strategic and comprehensive PR 
programme is aimed at enhancing the 
reputation and image of the city and 
county as a visitor destination to 
national and international press and 
media. From July to September 2009, 

positive press coverage for Leicester and Leicestershire, 
directly influenced by the communications team at 
Leicester Shire Promotions, reached a total audience of 
over 6.25 million UK consumers. Highlights included 
major features in The Sunday Times, The Guardian, The 
Independent on Sunday, Sky Travel and BBC2. 
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Busy summer for marketing team  
 
The marketing team at Leicester Shire Promotions has 
had a particularly busy summer and is now starting to 
plan autumn/winter activity as well as looking forward 
into the New Year. As well as the huge success of the 
Stay, Play, Explore short break mentioned above, 
highlights of strategic marketing activity over the 
summer included:  
 
óCityô campaign ï we 
worked with the Special 
Olympics Leicester to 
develop on-line 
accommodation offers, 
web-links and literature to 
encourage competitors 
and their families to stay 
in the destination longer 
and encourage repeat 
short breaks visits.  
Another facet of our city 
marketing was the 
creation of the Summer 
Sundae short break. By 
working with De Montfort 
Hall and accommodation 
providers, we were able to offer a range of short break 
discounted offers. Plans for City marketing in autumn/
winter include the new Taste of Asia food and drink 
offer, as well as Christmas/theatre short break 
packages.   
 

The National Forest  - 
brand awareness and short 
break promotion of The 
National Forest continued 
to progress well throughout 
the summer. We ran a 
short break campaign with 
lastminute.com as well as 
targeted on-line activity. 
We have also undertaken 
research into current 
visitors which indicates that 
there is a relatively good 
awareness of the Forest 
with over two thirds of 

respondents indicating they 
would stay for between 3-7 nights. This intelligence will 
guide our plans for activity in the autumn and winter.    
 
World Cup 2018  ï we have worked closely with 
Leicester City Council, Leicestershire County Council, 
Prospect Leicestershire and Leicester City Football 
Club to develop a bid to be one of the host cities in 
Englandôs bid to host the World Cup in 2018. We are 
working with partners to provide destination, 
accommodation, training grounds and competition 
related event details.  

Leicestershire welcomes national 
coach tour operators  

 
Melton Mowbray, the UKôs óRural Capital of Food and 
Drinkô, was recently showcased to 15 leading UK 
coach tour operator organisations to highlight the 
areaôs group travel credentials.     
 
The óTastes of Melton Mowbrayô trip was organised 
by Leicester Shire Promotions with support from 
local tourism partners and presented an ideal 
opportunity to showcase the city and county as an 
inspiring choice for future group travel visits. 
 
The trip included guided tours of Belvoir Brewery, 
Melton Mowbray town centre, Ye Olde Pork Pie 
Shoppe and a visit to the East Midlands Food and 
Drink Festival at Brooksby Hall near Melton - the 
largest regional food festival in the UK. The visit was 
supported by Hidden England and developed in 
partnership with Lincolnshire Tourism. 

Continued...  

The preliminary bid was submitted in August and the 
final bid is due on 6 November. There have also been 
two inspections to the destination by the FA that were 
very positive. A final decision on the successful cities 
will be announced on 15 December 2009. 
 

Want to get involved?  
 
We will be speaking to partners over the next few 
months about potential opportunities to work together 
on marketing projects. For further information, please 
contact Janine Williams on 0116 225 4026 or email 
janine.williams@l-p-l.com 

Ways to connect with us...  
 

There are numerous ways 
in which you can keep up 
to date with consumer and 
industry news and 
developments for 
everything related to 
tourism in Leicester and 

Leicestershire. The official online visitor guide to 
Leicester and Leicestershire at 
www.goleicestershire.com is a hub of all kinds of 
visitor related information such as short break 
offers, event listings and accommodation. For news 
and developments related specifically to tourism 
businesses, you can visit the tourism industry 
website at http://tourism.goleicestershire.com. Or 
to really show your support for Leicester and 
Leicestershire, why not join us on Facebook and 
Twitter? Links to our increasingly popular pages can 
be found at www.goleicestershire.com  


