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Welcome to the latest corporate newsletter from Leicestershire Shire Promotions,

bringing you details of the latest successes and developments that we have influenced as - ~
part of our ongoing activity and campaign work to promote Leicester and Leicestershire \[f
to the visitor market.

This month wedll be updating yo
new grant opportunities availab
accreditation, our | at est 6qgual.i
visitor publication plans for t
that the Leicester Tourist Information Centre was ranked second in the country for customer service.

Martin Peters
Chief Executive

Leicester Shire Promotions www.goleicestershire.com

Unlocking the benefits of A Leicester TIC ranked second in UK
Leicestershireos
The Leicester Shire Promotions-run Leicester
The River Soar & Grand Tourist Information Centre (TIC) in Town Hall
Union Canal strategy was Square is now the second highest ranked facility in
§ launched on Tuesday 24 the country, according to recent official rankings by
| November 2009. The national tourism body VisitEngland.
strategy looks at ways to
improve and promote the The TIC, which provides information about tourism
River Soar and Grand Union related opportunities within the destination to
Canal, which runs from around 10,000 visitors a month, achieved an
Loughborough Meadows to Kilby Bridge, south of Leicester - overall score of 94 per cent for its customer
covering 23 miles and crossing five local authority areas. service following a rigorous annual mystery
shopping exercise, conducted earlier this year.
The strategy proposes the creation of new visitor centres, The score places Leicester TIC top in the East
waterside restaurants, trip boats, marinas, upgrading Midlands and second in the entire country for
towpaths for walkers and cyclists, and improving signage customer service out of a total of 300 TICs.
and access points. This will realise the full social, economic
and environment al benefits o EEIENEEITAE St NE R gIR: NG ]
refurbishment in the summer to improve
Leicester Shire Promotions is one of the key organisations accessibility and layout, received a 96 per cent
that make up the Strategy Group along with The Waterways score for customer service received during a face-
Trust, British Waterways, Blaby District Council, Charnwood to-face assessment and 96 per cent for service via
Borough Council, the Environment Agency, the Inland email. Following the integration of telephone
Waterways Association, Leicester City Council, customer services into the Leicester TIC from a
Leicestershire County Council, Oadby & Wigston Borough third party call centre, which took place only last
Council and Prospect Leicestershire. year, a staggering 90 per cent was awarded for
customer service received via telephone.

A summary is available at www.thewaterwaystrust.org.uk
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New grant helps local tourism
busi nesses to g

Leicester Shire Promotions is

encouraging local tourism

businesses to make a firm

commitment to environmentally
THE -friendly and sustainable

Grﬁen practices by offering grant

. opportunities of up to £300
TOUI'ISIII towards the cost of Green
BUSINESSESCHEMNE Tourism Business Scheme
(GTBS) applications.

The GTBS is the largest and

most successful sustainability
certification programme of its kind in the world and the
only one that is validated
tourism body, VisitBritain. Businesses that join the
scheme are assessed by a qualified grading advisor
against a rigorous set of criteria, covering a range of
areas like energy and water efficiency, waste
management and biodiversity. Those businesses that
meet the required standard receive a Bronze, Silver, or
Gold award based on their level of achievement.

As part of a strategic quality improvement programme,
Leicester Shire Promations, in partnership with East
Midlands Tourism, is encouraging Leicester and
Leicestershire accommodation providers and tourist
attractions to participate in the scheme by offering grants
of up to £300 towards the cost of participating. Only
those businesses that have never been part of the GTBS
or Green Start will be considered. To register your
interest, contact Elizabeth Furniss, Quality Manager at
Leicester Shire Promotions on 0116 225 4011 or email
elizabeth.furniss@I| -p-l.com

Maximising opportunities from 2012

Following the agreement
ang) announced earlier this year that
the Japanese Olympic team will
be using Loughborough
University as its training base for
the 2012 Games, Leicester Shire
Promotions is working with a
range of partners including the university, East Midlands
Tourism and VisitBritain (UK and Japan offices).

™

By working closely with local, regional, national and
international organisations, we will maximise the
opportunities for marketing and promotion of
Loughborough and Leicestershire as a visitor destination
for the Japanese travel trade and the broader market for
potential international visitors before, during and after the
Games in London.

Taxi initiative earns student
place in national competition

A Leicester taxi driver who recently completed an
NVQ2 course in Road Passenger Vehicle Driving i
a scheme initiated in Leicestershire by Leicester
Shire Promotions - has been shortlisted for the
prestigious N/SVQ Achiever of the Year award at
the Go for Excellence Passenger Transport Awards.

Saeed Khan, from
Evington in Leicester,
is preparing to head
down to London on 3

[ . [ ) we|come December 2009 to
[ attend the glitzy

0 ceremony which will

see 24 finalists from

across the country
compete for awards across eight categories. He
started the NVQ course in Road Passenger Vehicle
Driving at Leicester College in September 2007 i
the first time the course was offered in
Leicestershire - and completed the class-based
qualification in the summer of the same year whilst
working full time.

AN

The qualification, which is being offered free of
charge to eligible taxi and PHV drivers, was initiated
by Leicester Shire Promotions to help local drivers
develop their customer service skills and ultimately
enhance the experience of those that use taxis
when visiting the destination.

Ways to connect with us...

9 estershive : T EEEE

i o numerous ways in
which you can
keep up to date
with consumer
and industry news
and
developments for

, everything

related to tourism in Leicester and
Leicestershire. The official online visitor guide
to Leicester and Leicestershire at
www.goleicestershire.com is a hub of all kinds
of visitor related information such as short
break offers, event listings and accommaodation.
For news and developments related specifically
to tourism businesses, you can visit the tourism
industry website at http://
tourism.goleicestershire.com . Or to really
show your support for Leicester and
Leicestershire, why not join us on Facebook and
Twitter? Links to our increasingly popular pages
can be found at www.goleicestershire.com
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Update on key marketing
campaigns and activity

Leicester Shire

currently in the midst of

planning for a number of

publications for 2010. The

first is a guide to the

destination to tie in with the

Leicester Comedy Festival,

which takes place in February

next year. The guide will

include information on

venues, things to do, eating

and drinking, as well as a

number of short break offers

and will be launched at the Preview Show on Friday
15 January 2010.

Production of the Great Days
Out Guide 2010 is also
underway. The team are
liaising with attractions, events
and venues to gain support for
the comprehensive guide,
which will include listings,
events information, offers, and
a handy county-wide map. This
is the only official guide to all
events and attractions in the
destination and is immensely
popular with partners and visitors. As a result of
public demand, this year we will be producing
200,000 copies which will be distributed locally,
regionally and online in time for Easter 2010.

Work to develop the travel trade market in Leicester
and Leicestershire continues to go from strength to
strength. As a result of the most recent
familiarisation visit to the east of the county, a
number of annual short break bookings were made.
We will also be hosting a familiarisation visit in
November for Norman Allen Tours which will feature
the food and drink experience in Melton Mowbray.

Travel trade marketing activity for 2010 includes a
history and heritage -themed tour in March, kindly
supported by Barcelo Hinckley Island, and a National
Forest visit in the autumn. In addition, LPL will be
attending a number of travel trade shows including
Excursions and BOBI.

The next Hotels and Attractions Sales & Marketing
meeting will focus on current tourism research as
well as provide an update on activity and campaigns.
It will be held at 2.30pm on 1 December 2009 at the
National Space Centre in Leicester. For more
information contact, Helen Bevins on 0116 225 4009
or via email at helen.bevins@I -p-l.com
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Free oOoquality
workshops offered

To enhance Leicester and
standards in tourism for the increasingly demanding
visitor market, Leicester Shire Promotions runs a
programme of highly informative quality
enhancement training workshops for local tourism
businesses, focusing on a range of best practice
industry standards.

Up coming workshops, which are being offered free
of charge, include the Think Family Road Show -
an inspiring and stimulating one-day workshop which
explores ways businesses can make their facilities
and service more family friendly 1 on 25 January
2010 at the Holiday Inn in Leicester. There is also
the Enjoy England in Excellence Award

Workshop on 3 March 2010 at Hotel Maiyango in
Leicester. The course has been created to provide
help and guidance to local tourism businesses
wanting to apply for
England Excellence Awards.

next

The highly informative and interactive workshops are
being offered on a first-come-first-served basis. To
register your interest, contact Elizabeth Furniss,
Quality Manager at Leicester Shire Promotions, on

0116 225 4011 or email elizabeth.furniss@I-p-l.com

Tourism forum to highlight
benefits of partnership working

Foll owing the success of
Shire Promotions is currently planning another
Tourism Forum. The event will take place on 11
February 2010 and is generously sponsored by
Barcelo Hinckley Island Hotel. It will focus on
working more effectively with Leicester Shire
Promotions and maximising all opportunities to
increase business. Invitations for the event will be
distributed in January 2010.

Leicester TIC offers late
night shopping this
Christmas

The Leicester TIC will be offering late night shopping op-
portunities in the run up to Christmas this year to accom-
modate the increase in
Christmas lights in Town Hall Square will bring.

The TIC will be open until 8:00pm on 25 November and 2,
9 and 16 December 2009. As well as offering discounts on
a selection of books and t-shirts, the TIC will be selling
Christmas hampers i containing a range locally sourced
food products and 61 | ove Lei
cial 2010 Leicester calendar.
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