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Welcome to the latest corporate newsletter from Leicester Shire Promotions. This brings you
details of the most recent successes and developments that we have influenced as part of our
ongoing activity and campaign work to promote Leicester and Leicestershire to the visitor
market.

ef Executi veds Wel come

This month wedre bringing you news of some
news of our Event Bidding function helping to bring a 1,000 -delegtate conference to Leicester
and thereds an update on the positive nation

and Leicestershire as the result of proactive work. We'll also be alerting you to an opportunity to add your

comments and help to influence the sub-regional Tourism Strategy 2010-2015.

Martin Peters
Chief Executive

Leicester Shire Promotions

Loc al busi nesse
at Leicestershire Tourism Forum

Over 70 local businesses
| attended the
Leicestershire Tourism
Forum, held at and
sponsored by the
Barcelo Hinckley Island
Hotel on 11 February
2010. The theme of the
Forum was 06L
Forwarddé and
to plenary sessions from Leicester Shire
Promotions, East Midlands Tourism and
Transforming Training, delegates were invited
to attend a series of workshops including:

Marketing Campaigns

Social Media

How To Improve Your Business
Improving Web Presence
Guestlink

For details of the plenary session or workshop
presentations, please go to http://
tourism.goleicestershire.com and click on
the relevant link on the home page.
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New guide developed for thriving
day-trip market

Leicester Shire Promotions has been

busy putting the final touches to this by
yeards Great Dayé ¢}
a tool that will be used to promote |
Leicester and Lei

sure and tourism opportunities to

the thriving day -trip market in
Leicestershire and beyond.

The free guide uses inspiring imagery and an eye-catching de-
sign to highlight day trip opportunities framed around leisure
themes including family fun, outdoors, arts & culture, history

& heritage and shopping. With a detailed map of Leicester-
shire and essential travel information, the guide will act as

the ultimate resource for anyone wanting to plan a fun -filled
day out in Leicester or Leicestershire.

Funded by over 40 city and county private tourism partners
through advertising, the guide will be distributed to local at-
tractions and venues and will also be available at TICs across
the Leicester and Leicestershire. Copies can also be
downloaded through the official online visitor website at
www.goleicestershire.com and requested through Leicester
and Leicestershireds official
for details). This year all recipients of the guide will have the
chance to win free entry into all attractions mentioned in the
guide.
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Consultation for Tourism
Strategy 2010 -2015 launched

Leicester Shire Promotions has commenced a
process to shape a high level strategy for the
tourism economy. The ai
Strategy for Leicester and Leicestershire for 2010 -
20156 is to support the
hospitality sector and help it to deliver sustained
and sustainable growth, and play an increasingly
significant part in the success of the economy.
This in turn will create a strong sense of place

and improve the quality of life for our population.

The vision for Leicester and Leicestershire in 2015
is of a destination of choice for visitors offering
exciting opportunities for both business and
leisure visits.

As part of the process to develop this, we ask for
your feedback and input on the attached early
draft of the strategy which can be found online at
http://tourism.goleicestershire.com/

consultation . Your comments will be used to
shape the emerging strategy as it evolves. The
closing date for the consultation period is COP
Friday 12 March 2010.

New East Midlands Tourism
Strategy underway

The tourism strategy for developing the visitor
economy in the East Midlands, Destination East
Midlands, comes to an end this year. In
preparations for developing a new strategy to
guide the future direction of tourism development
in the region,
tourism arm, will shortly be going out to
consultation, seeking the views of the industry to
help shape the future direction of the visitor
economy over the next ten years. For
organisations and individuals interested in taking
part in the consultation a questionnaire will be
available to download from

www.eastmidlandstourism.com from 1 March.

Making the news

-aLeicester Shi
= communications team runs
strategic and
omprehensive media
X7 relations programme
aimed at enhancmg the profile of the city and
county as a destination of choice to the visitor
market. Proactive work with the national media
during the last four weeks resulted in positive
press coverage reaching a potential audience of
over 51.2 million. Highlights included major travel
features in The Guardian and online articles in
The Sun and the Daily Telegraph.
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East Mi d |

Helping to bring 1,000 -delegate
conference to Leicester

The School of Archaeology and Ancient

History at the University of Leicester is

to host the prestigious 2013 Society for

Historical Archaeology Conference

after a bid to secure the event by

Leicester Conferences and Leicester

Shire Promotions proved too good to

turn down. The Soci
conference is expected is bring over 1,000

delegates from around the world to Leicester in 2013.

Leicester Shire Promotions?d
with Leicester Conferences throughout 2009 to highlight
Leicesterds | eisure and to
city by the Societyds seni
extensive promotional write -ups about Lei
credentials as a business tourism location were spearheaded
by Leicester Shire Promotions to help pitch the city. The
Leicester bid beat off strong competition from Mexico and
Quebec City to win the 2013 conference.

For more information about how Leicester Shire Promotions
can help with bids to bring conferences to Leicester and
Leicestershire, contact Gill Brown on gill.brown@! -p-l.com

Maximising economic impact of
Leicester Comedy Festival

This yeards hugely
Comedy Festival ran for a record 19

days; from 5&1 February 2010,

attracting thousands of visitors intc the

city. A report by the Festival in 2009

revealed that over half of its visitors

are aged between 24344 done of the

most lucrative demographic groups in

the country dand around a third are

external visitors (outside of the city and county).

To maxi mi se the Festival
economy, Leicester Shire
wor ked with the Festival
partners to carry out a strategic marketing campaign
through targeted national advertising, short break

e prdiiotibi) Brflire @dtivitydand the production of a special

vi sitor guide. The activity
wider leisure offering such as restaurants, night life and
further short break opportunities.

The marketing team worked in partnership with local
accommaodation providers to create a special short break
offer and also placed targeted adverts in major national
publications such as The Guardian, The Observer and The
Big Issue. A special visitor guide was also created to inspire
the Festivalds visitors to
to the destination in the future for a short break.
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Maximising PR
and online opportunities for
industry partners

Leicester Shire Promotions has launched two new
services for 2010, aimed at helping partner
organisations and tourism businesses to maximise
their opportunities from public relations and online
activity.

For those businesses interested in raising their
profile nationally through enhanced PR and media
activity, please contact Simon Gribbon on 0116 225
4001 or email simon.gribbon@!I -p-l.com to discuss
Leicester Shire Promotions' new Virtual Press Office
service.

A new Online Support service will help businesses to
review and develop their online and social media
activity including websites, online booking, search
engine optimisation, Facebook, Twitter and more.
For more details, please contact Janine Williams on
0116 225 4026 or email janine.williams@I -p-l.com

Ways to connect with us...

There are numerous ways
in which you can keep up
to date with consumer and
industry news and
developments for
everything related to
tourism in Leicester and
Leicestershire. The official online visitor guide to
Leicester and Leicestershire at
www.goleicestershire.com is a hub of all kinds of
visitor related information. For news and
developments related specifically to tourism
businesses, you can visit the tourism industry website
at http://tourism.goleicestershire.com

Or to really show your support for

Leicester and Leicestershire, why not

become a fan on our Facebook pages at

OExpl ore Leicesters
Leicesterd, or fo@lmhr us
@loveleics?
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