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Welcome to the latest corporate newsletter from Leicester Shire Promotions. This brings you
details of the most recent successes and developments that we have influenced as part of our
ongoing activity and campaign work to promote Leicester and Leicestershire to the visitor

market.
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take place in mid February this year. We also have the fantastic and hugely encouraging news that our online visitor
guide to Leicester and Leicestershire at goleicestershire.com attracted over 1 million visitors during 2009.

Martin Peters
Chief Executive

Leicester Shire Promotions

Tourism Strategy set for
consultation

In conjunction with key
industry partners, Leicester
Shire Promotions is
developing a Tourism
Strategy for Leicester and

The aim of the strategy is to
support the local tourism
and hospitality sector and
help it to deliver sustained and sustainable
growth, and play an increasingly significant part
in the success of the economy. This, in turn, will
create a strong sense of place and improve the
quality of life for our population.

The vision for Leicester and Leicestershire in 2015
is of a destination of choice for visitors offering
exciting opportunities for both business and
leisure visits.

The consultation period for the Tourism Strategy
paper will begin in February 2010. Partners will
be able to make comments online at http://
tourism.goleicestershire.com
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Leicestershire for 2010-2015.

www.goleicestershire.com

New initiative encourages visitors to
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Leicester Shire Promotions has teamed up with Go Dine da
Midlands-based restaurant booking and information service
dto offer a comprehensive online booking facility on the
official tourism website for Leicester and Leicestershire at
www.goleicestershire.com

The facility allows visitors to the web-

site to browse Leicester and Leicester-

shire-based restaurants, view menus,

special offers, photos and maps, and

importantly, make reservations online.
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Major coverage for city and county

From October to December 2009, positive press coverage
of Leicester and Leicestershire, directly influenced by the
communications team at Leicester Shire Promotions,
reached a total audience of over 6.6 million UK consumers.
Highlights included major features in The Guardian, Daily
Mail and News of the World.
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A\ The official
Leicester and
Leicestershire
tourism website
run by Leicester
Shire Promotions
has seen an
increase in visitors
wanting to know more about the leisure and
tourism opportunities within the destination.

Latest figures have revealed that the
www.goleicestershire.com site received a total
of 1,133,601 visitors during 2009, an increase of
just over 13 per cent from 2008. Importantly,
short break bookings made directly through the
website in 2009 also saw an increase of over 20
per cent compared to 2008 dencouraging
indications that the destination is continuing to
attract overnight stay visitors despite the
economic downturn.

The popular website features video podcasts
showcasing Leicester and Leicestershire-based
short break ideas as well as innovative software
that allow users to easily search for and book
accommodation in the area. The site checks prices
with a range of discounted accommodation
specialists including Late Rooms, Active Hotels,
Skoosh, Superbreaks and Venere, as well as
directly with the accommodation providers to
offer the best rates. With a useful interactive map
and essential travel information, the site also
offers an events calendar; a restaurant
reservation service and short break special offers.

Accessibility grants for
accommodation providers

Leicester Shire Promotions is encouraging local ac-
commodation providers to enhance their facilities
and services for disabled and elderly visitors by of-
fering grants of up to £300 towards the cost of aux-
iliary aids and official accreditation through the Na-
tional Accessibility Scheme offered by VisitEngland.

The grants will enable local ac-
commodation providers to pur-
chase innovative auxiliary aids
such as portable hearing loops,
personal alarms, vibrating pillow
alarm clocks, magnifying aids and
easy-to-see remote controls, and
will also go towards the cost of National Accessibil-
ity Scheme (NAS) accreditation dthe official acces-
sibility accreditation scheme offered by the coun-
tryds tourism organisatio
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Major tourism forum helps local

businesses to 0l
Local tourism businesses are being invited to a special one -
day forum that will seek highlight the marketing, publicity
and business development opportunities available to them
through effective partnership working with Leicester Shire
Promotions.

The forum, enti
Forwar do, is pl
Thursday 11 February 2010 at
Barcel6 Hinckley Island Hotel
in Hinckley and will give
Leicester Shire Promotions and
tourism partners the
opportunity to share practical
advice and information on business development for the
year ahead. The forum will include free -to-attend
workshops, hosted by Leicester Shire Promotions, on topics
such as marketing, web presence, quality grading
and increasing your online bookings

Further information has been posted online in the events
section of Leicestershire Tourism Alert at http://
tourism.goleicestershire.com . To register your interest for
the forum, please contact Gill Brown at Leicester Shire
Promotions on 0116 225 4028 or email gill.brown@]I-p-l.com

Leicester showcased in special
Comedy Festival guide
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Leicester Shire Promotions has
launched a special visitor guide
to help the thousands of visitors
expected at thi
anticipated Leicester Comedy
Festival from 521 February 2009
to enjoy and extend their stay.

The free guide has been created
to inspire the
to explore the city's visitor
attractions, bars and restaurants before, after, and
periods in between events. The pocket -sized guide is
packed full of insider tips about some of the best places
to visit and amusing anecdotes and famous urban myths
about Leicester. To encourage visitors to extend their
stay or to consider the area as a short break destination
in the future, the guide also includes promotion of

current short break packages run by Leicester Shire
Promotions and special money-saving offers at hotels and
restaurants within the city.

f

The guide was officially launched at the Leicester
Comedy Festival Preview Show in January 2010. Copies
of the guide were also distributed at further preview
shows in London and are also available from the
Leicester Tourist Information Centre.
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